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Nation faces ‘wall of worry’
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,| Road warriors get home — aloft

Bywlmunllm

THE AR1zONA REPUSLIC

empe’s first new hotel in
10 years plans to cater to
road warriors, those fre-
quent business travelers whose
second home is an airplane. :

Jamie Metzger, manager o
the $25 million aloft hotel at
Rural Road and Loop 202, says
30 years of traveling 40 weeks
and more per year on business
has taught him what those wea-
ry warriors want.

“When you travel on a plane,
you're told you must sit
Metzger said. “There’s no food.
Can't use your phone or com-
puter, fasten your seat belt,
don’t use the restroom — you
have no control. But at this ho-
tel, from the moment you check
yourself in, choose your own
room and get your key at a kiosk
by the front door — or use the
check-in desk — you are in con-

WILLLAM HEQMANN/THE ARIZONA REPUSLIC

The lobby of the new aloft hotel in Tempe is designed to serve the
needs of people who travel, The theme is “anything/anytime.”

trol.”

Metzger said that aloft, a new
chain from hotel giant Star-
wood Hotels and Resorts, pro-
vides amenities that business
travelers crave. Metzger calls

this aloft’s “anything/anytime
culture” It's similar to sister
chain W Hotels’ “what-
ever/whenever” culture.

See ALOFT Page D2
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Road warriors get home — aloft
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Part of the culture: The “a” is

not
syl b
,  68,000-square-
hotel has two phones, is set up
for wireless or wired
use, has a generous, well-lit

bled the Valley’s hotel market.
Last year, the Greater Phoenix
market was the worst-perform-

There are no

barriers here —
You get control back into
Your life. You wake up at
3 a.m. and want a snack
— the refuel gourmet

computer . center is open 24 hours. ...

We want to remove the
barriers and make
everything easy.”

%Ih:? % a new hotel near

ing of 25 major markets tracked
occupancy down 11.2 percent,

- Tempe officials hotel’s
location near the s &?e:
zona State University
ways will make it attractive,

. Tempe Convention and Vis-

itors Bureau officials say the

reason for the long drought in
hotel construction is that in
1998, new hotel construction
added 17 percent m:;?on?: to
Tempe’s inventory, it has
taken a decade for demand to
exceed supply. The new hotel
brings Tempe’s hotel-room in-
to 5,497 rooms.

Michael Martin, vice presi-

dent of the Tempe Convention

and Visitors Bureau, said he be- ,

1ie:1uﬁ aloft “will ﬁ-'i,, very well
tiutwﬂ]ul:dy’ attractive,”

want to

on
bodes for aloft and all air-
port-area hotels.”
Martin noted that the loca-
tion of the hotel was also
to some big Valley athletic
wﬁ'i‘%ey’n of busi
: get ty usi-
ness travelers, but they're also
near the finish line of the Rock
’n’ Roll marathon and the Iron-
man race and that will bring

ﬁ:gmalntofcustom'smo,”hé_

said.

The new aloft was developed
by Triyar Hospitality and War-
burg Pincus Real Estate and is

w
Scottsdale. That hotel’s lender
has started foreclosure pro-
ceedings, and several contrac-
tors have filed liens and lawsuits
against the developer.

Officials with the LA devel-
oper have declined to comment
on the W’s financial troubles,

Reporter Dawn Gilbertson
contributed to this story.
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