ert Livi

Out o

The
Right_guff

ot b B 2 O (e 9L By k2
NRRd WP KT v et e
et L ity Mo

- e T RS X Pt T K00
ke AT oV WO Yo WETHORS S
O DA 70 1233 ek PERN w1 AN
Trae ot s S0 A0

Klore: juudbthrihc 00

Alofty Goals

iorrL: aloft

it U o HE3RE 0 SOy O WY g 8 DY,
s, SN A pRUAC, Snhee Sl O Gy o
Wit 5 Tt Auieet 1 D ke Ot DS TGRS
ot (T Bt & b Cied By V¢ HOR, % Sesanme 47
1o sk s TR ST DL W) MEes e Tcen
e ot o dos scvon quest o e 20
ST Pt 50 xohade s, 8093 309008 iy W 4 952 B trése:
0 P 505 VO BDIOY & N Wel PPN O the A2t
e HETY 8 401005 s300bmar0 081 (10 AN vty

00 st Vi) AT Tl Show g eats £ DRG0 B AT St A
BT B, DR 4 b D P, < PR 1 Ay BHOUTSS (.
ry Phip vesks dor't 1o Hiot e bk v o Dussrss, INAKRS
T rorray Gultast BA-6 Mkt e ey I enir L 8 Yo,
AR G RROBNS A1 v RO 1 ity ASL ot skt
K Lo PRI S TGN VAT GOV - SO Ut OF
Kran bAS Morm 85T £ Pleys Dol Norts Dr.; 480.621.5%00;
sturwoodnowis.comiaft

Alofty Goals

HOTEL: aloft

While the W Hotel in Scottsdale opened with a barrage of parties,
press, and pretty people, another Starwood property quietly came
to life in Tempe. Aimed at 8 markedly more business-minded
clientele, the Aloft, a brand created by W Hotels, is designed with
a similar sleek and minimal aesthetic but with amenitias and room
configurations aimed at a less scene-centered guest. There are no
suites here, no poolside bars, and no door guy with a list. But there
are plug-ins, $0 your laptop’s screen will appear on the 42-inch
in-room HOTV, a 24-hour grab-and-go caté, free WiF1 everywhere,
and self check-in kiosks that allow guests 1o choose a room, find a
restaurant, print a boarding pass, or navigate their way around the
city. These perks don't mean that the hotel is a# business, though.
The morning coffeebar tums into the dimly it wxyz bar at night,
where college students drop by from the nearby ASU campus and
focal business people sip martinis with colleagues in from out of
town. -M.J More: 951 E. Playa Dsl Norte Dr.; 480.621.3300;
starwoodhotels.com/aloft
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